


One approach to 
learning outcomes is to 

tell faculty they must 
adopt and use them 

because it’s required for 
the next site visit.
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Andy Fort



Andy FortGreat Teacher
Former Faculty Senate Chair
Highly Regarded Among Peers
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BUT . . .



You can’t really mean . . . That this will . . .

No, doing something that SACS wants couldn’t really . . .

But now that I’m doing this I can see how . . .

OH.   MY.   GAWD.

SACS actually wants to help us!!!!

You mean . . .
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TCU goal for learning
outcomes training:

Every faculty member
has a similar experience

to Andy’s

Motivation
to re-think

& re-design
Ah-hah!

Connect course
to program/Core

learning outcomes



Your goals for learning
outcomes training on

your campus?
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